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Small businesses can learn that great
marketing isn't about big budgets it's about
powertul storytelling, emotional connection,
and a clear brand identity. Nike

advertising succeeds because it sells

inspiration and belief, not just products.
Even with limited resources, small
businesses can apply the same principles to

build strong, memorable brands.
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) W Be Consistent With Your Brand Message
,H" e "' 53';3"; 2 .'I“ ,--"’\-'-."-rl .ﬁ:"*-f' 'Tr'r 8 4 > ,"If'lffr ),'::._.} f:'l} -{f .-“ _I:;.j ;{’:J‘;ﬂ _."'.;”;'{;--'\l“ -
{ § AU VIANVU U h | d styl
U Vad "4 vV O Keep the same tone, values, and style
; {::5.'“:’

across all platforms so your brand becomes
easy to recognize and trust.

Tell Relatable Stories

Share real customer experiences or
brand journeys to build emotional
connection and authenticity.
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Final

Nike advertising proves that memorable brands are
built on connection, not just promotion. Small
businesses that focus on meaning and emotion can

create a lasting impact, even without huge budgets.

Tools like PowerAdSpy can also help by letting
businesses study high-performing ads, understand
winning creatives, and gain insights into what
messaging works best making it easier to craft

emotionally powerful and etfective campaigns.




