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Targeting can be a smart
strategy when done strategically and ethically—but i
becomes a risky move if it damages brand credibility,

inflates costs, or violates platform policies:



https://poweradspy.com/ultimate-reasons-to-analyze-competitor-ppc-keywords/

Why Brands Use/(and Fear) It

Captures Highntent
Traffic

attract users who are already
In buying mode, giving brands
a chance to present a
compelling alternative.

Drives Up
Advertising Costs

Bidding wars can quickly
increase CPCs, reducing
ROI, especially for
smaller brands with
limited budgets.
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Risks Brand and

| egal Issues

Poorly written ads or
misleading copy can
confuse users and may
lead to trademark or
compliance problems.

CONVERSION RATE

Cconversion Rates
Tend o Be Lower

While competitor PPC
keywords can increase click
volume, users in comparison
mode typically show lower
and slower conversion rates.
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Conclusion

Competitor PPC keywords work best
as a precision tactic, not a core
strategy. Brands that focus on clear
differentiation, honest messaging,
and controlled spending can turn
competitive pressure into

opportunity without crossing the
line.
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